© House of Change GmbH 2026. All rights reserved.

(i) VerifiedAnswers.ai

info.link
VerifiedAnswers.ai

Boost your products in Al with relevant,
verified, machine-readable FAQs
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info.link has digitized 500m+ products in 2025

D

Wasserlilie

Die Dusche enthélt Extrakt der Wasserlilie
und bietet einen zart-frischen Duft. Dank des
feuchtigkeitsspendenden Hydro-Dermal-
Komplexes ist sie besonders pflegend und
schitzt die Haut vor dem Austrocknen.

@ REINHEITSGEBOT®
Unser Versprechen, dass alle Produkte, die
das CD Reinheitsgebot tragen, nur bewusst
ausgewihlte Inhaltsstoffe enthalten.
Ur dich. Fir deine Haut.
Fir dieses Produkt heiBt das:
V0% Farbstoffe
V pH-hautneutral
V Firr empfindliche Haut geeignet
V Hautvertréglichkeit dermatologisch bestatigt

Scanne den QR-Code oder nutze
den Link fir mehr Infos zu

= Unseren Produkten

—> Unserem Reinheitsgebot
—> Unserer Nachhalfigkeit

INGREDIENTS: Aqua, Sodium Loureth Sulfte, Cocomidoprof
Betoine, Sodium Chloride, Porfum, Giycerin, Nymphoea Al
Flower Extrat, Sobitol, Sodium PCA, HycoxypropylGual
Hydroxypropyltimonium Chioide, Ciric Acid,
phenoxyethanl, Sodium Benzoate, Citronellol, Hexyl
cinnamal,Limonene, Liclool, Citrus Limon Peel O, Linaly
Acetate, Tetramethyl Acetyloctahydronophthalenes.

Lornamead GmbH
Osterbekstrafie 90 b
D-22083 Hamburg

s

Lornamead

%300ml e

JUATW

info.link/chOZJ

CD Duschgel Wasserlilie

Zum Produkt
Duschgele von CD
CD Reinheitsgebot®
Inhaltsstoffe
£ Nachhaltigkeit
& Newsletter

Kontakt

PCTAAPPROVED
o Gl Al T ity

PETA Approved

CD ist von der internationalen
Tierschutzorganisation PETA als
.PETA Approved" zertifiziert und steht
damit auf der Positiv-Liste fiir
tierversuchsfreie
Kérperpflegeprodukte.

Nachweis

Das Siegel "PETA Approved"
bedeutet, dass wir von CD
Tierversuche weder durchfiihren
noch in Auftrag geben oder dafiir
bezahlen.

5 Nachweis im Detail
4 Verifizierung

f Zertifikat

Flasche aus 70% recyceltem
Material - ohne Kappe & Etiketten

Die so gekennzeichneten Flaschen
von CD bestehen zu 70% aus
recyceltem PET (rPET).

rPET ist ein wiederverwerteter
Kunststoff, der aus Abféllen

ONE QUESTION THAT KEPT ON COMING BACK:

“How do | make
sure that my
product datais
visible in AI?"



THE BIGGEST SHIFT IN SHOPPING BEHAVIOUR SINCE ECOMMERCE

"McKinsey predicts USD 750 bn

in consumer spend will flow
through Al assistants by 2028."

[larger than today's consumer spend on Amazon (£USD 400bn) & Shopify combined (xUSD 290bn)]
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/new-front-door-to-the-internet-winning-in-the-age-of-ai-search

Al ASSISTANTS IN EXISTING & NEW CHANNELS

Al assistants are coming in many forms & shapes

LLMs -
e.g. ChatGPT ’ Sephora Collectio...

tribute $22.00 - Sephora
o . .

Gemini, Perplexity
pical timeline Immediate + weeks
xture/feel Lightweight serum
st for Everyday brightening

under $50

AR tech
e.g. Meta
smart glasses

Glow €
$18.00

Fades s
Weeks

Light ge

Uneven
fading

T

Rufus ai,

what is the best shampoo for dry hair

Trockenes Haar braucht spezielle Pflege mit
intensiver Feuchtigkeit. Hier sind die besten
Shampoo-Optionen fir dich:

Premium-Profi-Shampoos

Wella Invigo Nutri Enrich
Shampoo - nahrendes...
_ 4,6%dokA A (1,60
' 800+ Mal im letzten Monat

E gekauft
966€(32,20€/1)
vprime

GRATIS Lieferung Mi., 17.
Dez.

Professionelles Feuci,ugkeitsshampoo mit

< WmBRITA ¢ v

Ju Y

Keine Lust auf langes stobern? Lass uns das
[l passende BRITA-Produkt fir dich entdecken
Es dauert weniger als 1 Minute!

Legen wir los

Was méchtest du mit deinem Wa:
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ch Dir helfen?

Awesome! Would you
like to shop this, share it
or save it? &

Awesome! What's the
item you'd like to build
an outfit around?

Sweatpants

Sunglasses

Backpack

Shoes

Retailers

e.g. Amazon Rufus
or dmKI

chatbots

Brands

e.g. website
chatbots or
internal Copilots


https://www.tradingview.com/news/reuters.com,2025:newsml_L6N3X20RB:0-as-ai-reshapes-shopping-us-retailers-try-to-change-how-they-re-seen-online/

The 750bn dollar question

"How do | make sure that
my product datais
visible & accurate in
Al search and chatbots?"”
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BACK TO THE FOUNDATION

A language modelis a
method for estimating
the probability of a
sentence."

Frederick Jelinek, Pioneer of statistical language modeling (1997)

© House of Change GmbH 2026. All rights reserved. GJ 6



#1 LEVER

FAQs are the best lever for brands to maximise Al
visibility — across all Al assistants

How LLMs How consumers How Al retrieves Why brands need
work search answers FAQs
LLMs generate text Consumers ask Al matches user Brands with
by predictingthe - questions in natural —» queries to —= structured,
most probable next language through Al high-probability Al-optimized FAQs
token based on interfaces like answers by finding maximize their
training patterns. chatbots and search semantically similar probability of being
engines. question-answer retrieved and cited as

pairs. authoritative sources.



#1 LEVER

Al assistants require next-generation FAQs:
10-Point Perfect Product-FAQ Playbook

Content

Technical

Verification

Distribution

WHAT

HOW

Consumer
Voice

Natural phrasing
mirrors human
queries, boosting
citation rates

Micro-Blog
Length

40-60 words is
sweet spot for
detailed citations
that stay within the
Al's memory limits

Auditable
Provenance

Full end-to-end
provenance that
connects each
answer to
(product) facts

FAQs cover the full
purchasing funnel
(Awareness,
Consideration,
Decision)

GS1
Standards

Hard-coded
identifiers (GTIN)
map answers to
unique entities with
certainty

FAQPage JSON-LD
structures increase
Al overview
visibility

Expert-in-
the-Loop

Every Q&A verified
by subject matter
experts (Product,
Sustainability,
Legal) before
publication

Brand-owned
Sources

“Brand-certified”
origin (packaging,
product data sheet,
etc.) to guarantee
authenticity

9

Live
Updates

Always-on FAQ
feeds with 24/7
monitoring of
trends and product
data changes

Multichannel
Sync

Pushing FAQs to all
platforms (web,
shop, retail) to
maximise visibility
and accuracy in Al
search & chatbots



STATUS QUO

Today's FAQs are not fulfilling LLM requirements:
<2 boxes checked on average.

Content Technical | | Verification | | Distribution
7~ ~\ ~\ ~\ ~ ~\

Micro-Blog Auditable GS1 Expert-in- Brand-owned Multichannel
Length Provenance Standards the-Loop Sources Updates Sync

WHAT Consumer

Voice

Natural phrasing 40-60 words is Full end-to-end FAQs cover the full Hard-coded FAQPage JSON-LD  Every Q&A verified “Brand-certified” Always-on FAQ Pushing FAQs to all
mirrors human sweet spot for provenance that purchasing funnel identifiers (GTIN) structures increase by subject matter origin (packaging, feeds with 24/7 platforms (web,
queries, boosting detailed citations connects each (Awareness, map answers to Al overview experts (Product, product data sheet, monitoring of shop, retail) to
HOW citation rates that stay withinthe  answer to Consideration, unique entities with  visibility Sustainability, etc.) to guarantee trends and product  maximise visibility
Al's memory limits (product) facts Decision) certainty Legal) before authenticity data changes and accuracy in Al
publication search & chatbots

o () ¥ XK X X X (7)) X X

Sonnenschutzprodukte

Wie wende ich die lavera Sonnenschutzprodukte richtig an? N

Wie oft muss ich ein mineralisches Sonnenschutzprodukt nachcremen? N G;



STATUS QUO

Creating Perfect Product-FAQs is a time-consuming
exercise (especially at scale)

Content

Technical Verification Distribution
~\ ~\ ~ ~\

Micro-Blog Auditable
Length Provenance

WHAT Consumer

Voice

Natural phrasing 40-60 words is Full end-to-end

mirrors human sweet spot for provenance that

queries, boosting detailed citations connects each
HOW citation rates that stay within the  answer to

Al's memory limits (product) facts

TIME
INVEST

GS1 Expert-in- Brand-owned Multichannel
Standards the-Loop Sources Updates Sync

FAQs cover the full  Hard-coded FAQPage JSON-LD  Every Q&A verified  “Brand-certified"” Always-on FAQ Pushing FAQs to all
purchasing funnel identifiers (GTIN) structures increase by subject matter origin (packaging, feeds with 24/7 platforms (web,
(Awareness, map answers to Al overview experts (Product, product data sheet, monitoring of shop, retail) to
Consideration, unique entities with  visibility Sustainability, etc.) to guarantee trends and product  maximise visibility
Decision) certainty Legal) before authenticity data changes and accuracy in Al
publication search & chatbots

~90min per FAQ

(x 30-50 FAQs per product)




Whatif...
Perfect Product-FAQs could be created
in minutes, not hours?

© House of Change GmbH 2026. All rights reserved. (.



Meet VerifiedAnswers.ai

@

©

(® Add Product Sources

Add one or more data sources for this

+ Add a source type...
Q Search source types...

@ Product Detail Page

The brand's official digital listing cont
Product Packagin

= ging

High resolution images of the front, b/

0 User Manuals & Complimentary
Usage guides, manuals, instructions,

B Consumer Reviews (Brand)
Reviews directly on the brand's own \

B Direct Brand Input

C Ad-hoc answers from PM, email conf

B Customer Support

Emails, chat logs, CRM entries

Edit Recipe

Balance output

Info Sources

Estimated Yield

Diversity Controls

o &
Off Auto
No limits Recommend

Smart defaults will be applied based on you
balanced distribution of questions across d
generation in dense areas.

Max Questions @ Bali

20
Q Estimated distribution

In The Box 12 facts

Oral Care 10 facts
Performance 7 facts

Charging 6 facts

| | | | | o

Design 6 facts

O

® FAQ Answer Generation
82a7fb2a-1676-483e-95c8-a566644ec969

Created Started Product ID
16/02/2026, 16/02/2026, 2lcc8a3a-
16:29:51 16:29:55 2979-4htg
a714-
€20a436e7
() 16:29:55 Starting: Initializatio

» Details

16:29:55 Recipe execution initia
» Details

16:29:55 Completed: Initializati
» Details

16:29:55 Starting: Load FAQSet
» Details

16:29:56 Loaded FAQSet: "Eco Vib
» Details

16:29:56 Resolved output languag
» Details

Eco Vibe LITE Schallzahnblirste FAQs

& New

@®© In Review
& Verified
@ Published

All

T Archived

14 5 answers Q Search answers...

Who tested it?

0
Eco Vibe LITE Schallzahnbiirste was tested by Universitat Witten/H¢
20
0 [E) v Show details

Source(s)

@ Eco Vibe LITE Schallzahnb... Product Detail Page @ A

Product Detail Page  www.happybrush.de/products/...schallzahn.

TestedBy @ A  Universitat Witten/Herdecke (2024)

The 7x plaque-removal claim cites Uni Witten/Herdecke 2024.

Updated about 11 hours ago T Archiv

A\ Incomplete Answer — Low confidence (70%), may need stronger produ

From source upload to Perfect Product-FAQs
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DISTRIBUTION

AppleVision

info.link VerifiedAnswers.ai will fuel your

success across all Al assistants [

ChatGPT

Verified First retailer Al to
Answers on m ingest
product VerifiedAnswers.ai
information
pages Own Chatbot

Website /

Webshop

______________________________________________________________________________________________

Brand universe Retailer Al LLMs
Assistants

©

Merchants can

upload

VerifiedAnswers.ai
via Product feed

© House of Change GmbH 2026. All rights reserved. @ 13



PRICING

Start with your top sellers - scale across portfolio

Starter

Ideal for pilots or smaller portfolios.

€79 per month

Only €0.04 per managed FAQ

L X X% X

1,000 managed FAQs
10 unique FAQ sets
Fast email support
Unlimited users

Unlimited translations

Get started >

-20%

Monthly Yearly

Pro ¢& Popular

Built for a growing portfolio of products.

€199 per month

Only €0.02 per managed FAQ

5,000 managed FAQs
50 unique FAQ sets
Priority email support & live chat

Unlimited users

I SRR S .

Unlimited translations

Get started >

Enterprise

For large portfolios or complex products.

Custom

Unlimited FAQs with custom pricing

Custom managed FAQs
Custom unique FAQ sets
Priority support & success manager

Unlimited users

€ & &K X

Unlimited translations

Talk to sales >



SUMMARY

4 reasons to start adding FAQs to your products today

@ @ ® O,

Maximises visibility Ensures accurate Boosts SEO Helps consumers
and accuracy in answers in own & (is like hundreds of browsing own
ChatGPT & Co. retailer chatbots “micro blogs”) website or shop



info.link

Boost your products in Al
with relevant, verified,
machine-readable FAQs

Christoph Goeken
Founder & Managing Director

E: chris@info.link
M: +491754583828




