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“How do I make 
sure that my 
product data is 
visible in AI?ˮ
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ONE QUESTION THAT KEPT ON COMING BACK

has digitized 500m+ products in 2025

info.link/cd002
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THE BIGGEST SHIFT IN SHOPPING BEHAVIOUR SINCE ECOMMERCE

“McKinsey predicts USD 750 bn 
in consumer spend will flow 

through AI assistants by 2028.ˮ
[larger than todayʼs consumer spend on Amazon USD 400bn) & Shopify combined USD 290bn)]

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/new-front-door-to-the-internet-winning-in-the-age-of-ai-search
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AI assistants are coming in many forms & shapes

4Source: Reuters / TradingView News – “As AI reshapes shopping, US retailers try to change how they're seen onlineˮ, Nov 26, 2025

AI ASSISTANTS IN EXISTING & NEW CHANNELS

Retailers
e.g. Amazon Rufus 
or dmKI
chatbots

LLMs
e.g. ChatGPT, 

Gemini, Perplexity 

Brands
e.g. website 
chatbots or 
internal Copilots

AR tech
e.g. Meta

smart glasses

https://www.tradingview.com/news/reuters.com,2025:newsml_L6N3X20RB:0-as-ai-reshapes-shopping-us-retailers-try-to-change-how-they-re-seen-online/
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“How do I make sure that 
my product data is 

visible & accurate in 
AI search and chatbots?ˮ
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The 750bn dollar question
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BACK TO THE FOUNDATION

“A language model is a 
method for estimating 

the probability of a 
sentence."

Frederick Jelinek, Pioneer of statistical language modeling 1997
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FAQs are the best lever for brands to maximise AI 
visibility – across all AI assistants
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#1 LEVER

How LLMs 
work

LLMs generate text 
by predicting the 

most probable next 
token based on 

training patterns.

How consumers 
search

Consumers ask 
questions in natural 
language through AI 

interfaces like 
chatbots and search 

engines.

How AI retrieves 
answers

AI matches user 
queries to 

high-probability 
answers by finding 
semantically similar 

question-answer 
pairs.

Why brands need 
FAQs 

Brands with 
structured, 

AI-optimized FAQs 
maximize their 

probability of being 
retrieved and cited as 
authoritative sources.
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HOW

Natural phrasing 
mirrors human 
queries, boosting 
citation rates

2

4060 words is 
sweet spot for 
detailed citations 
that stay within the 
AIʼs memory limits

3

Full end-to-end 
provenance that 
connects each 
answer to 
(product) facts

5

Hard-coded 
identifiers GTIN 
map answers to 
unique entities with 
certainty

6

FAQPage JSONLD 
structures increase 
AI overview 
visibility

4

FAQs cover the full 
purchasing funnel 
Awareness, 
Consideration, 
Decision)

7

Every Q&A verified 
by subject matter 
experts Product, 
Sustainability, 
Legal) before 
publication

8

“Brand-certifiedˮ 
origin (packaging, 
product data sheet, 
etc.) to guarantee 
authenticity

9

Always-on FAQ 
feeds with 24/7 
monitoring of 
trends and product 
data changes

10

Pushing FAQs to all 
platforms (web, 
shop, retail) to 
maximise visibility 
and accuracy in AI 
search & chatbots

© info.link 2026. All rights reserved.

8

WHAT

#1 LEVER

AI assistants require next-generation FAQs: 
10Point Perfect Product-FAQ Playbook
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9

WHAT

STATUS QUO

Todayʼs FAQs are not fulfilling LLM requirements: 
2 boxes checked on average.

(✅) ✖ ✖ ✖ ✖ ✖ ✖ ✖ ✖ (✅)BRAND
STATUS
QUO
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WHAT

STATUS QUO

Creating Perfect Product-FAQs is a time-consuming 
exercise (especially at scale)

(✅) ✖ ✖ ✖ ✖ ✖ ✖ ✖ ✖ (✅)TIME 
INVEST 15min 10min 10min 5min 5min(x3050) 15min 10min 10min 10min

90min per FAQ
(x 3050 FAQs per product)



© House of Change GmbH 2026. All rights reserved.

What if…
Perfect Product-FAQs could be created 

in minutes, not hours?
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Meet VerifiedAnswers.ai

From source upload to Perfect Product-FAQs

1

2
3 4
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info.link VerifiedAnswers.ai will fuel your 
success across all AI assistants
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DISTRIBUTION 

Brand universe

Website / 
Webshop

Integration of 
Verified 

Answers on 
product 

information 
pages Own Chatbot

LLMs

ChatGPT

Gemini

...

Retailer AI 
Assistants

 Amazon Rufus

dmKI

...

AR

Meta Smart 
Glasses

AppleVision

...

First retailer AI to 
ingest 

VerifiedAnswers.ai

Merchants can 
upload 

VerifiedAnswers.ai
via Product feed

…

VerifiedAnswers.ai …
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PRICING

Start with your top sellers - scale across portfolio
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4 reasons to start adding FAQs to your products today

15

SUMMARY

Maximises visibility 
and accuracy in 
ChatGPT & Co.

Ensures accurate 
answers in own & 
retailer chatbots

Boosts SEO 
(is like hundreds of 

“micro blogs”)

Helps consumers 
browsing own 

website or shop

1 2 3 4
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Christoph Goeken
Founder & Managing Director

E: chris@info.link
M: +491754583828

Boost your products in AI 
with relevant, verified, 

machine-readable FAQs


